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Social Media Guide  
 
This social media guide will serve as a reference for the Women’s Program and the tech 
team as the program moves forward with the social media accounts. Although the 
program will initially only implement Facebook, the guide includes Twitter and 
Instagram for future reference. The end of each platform section contains quick tips and 
ideas for future campaign ideas.  
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Social Media Content Packet   
 
This packet includes an editorial calendar with Facebook content for June and July 2015 
and all materials required for launching the Facebook account. Please see the attached 
packet for profile photo, cover photo and material for the about sections on Facebook. 
Content examples for Twitter were included for future reference and implementation.   



Social Media Packet
Summer 2015

University of Oregon Student PR Team
Meghan Brohoski                                                                                             mbrohoski@gmail.com 
Savannah Fox                                                                                     savannahellenfox@gmail.com
Kayla Gordon                                                                                                 kgordan@uoregon.edu
Nikki Pirucki                                                                                                  nikkipirucki18@gmail.com



Facebook

3URÀOH�3LFWXUH��WomensProgram.jpeg

&RYHU�3KRWR� Margaret.jpeg

1DPH��LCC Women’s Program

6WDUW�'DWH��Founded in 1971

$GGUHVV��Bldg. 1 Room 202

4000 East 30th Ave.

Eugene, OR 97405

3KRQH��(541) 463-5353

(PDLO� Parkerm@lanecc.edu

:HEVLWH� http://www.lanecc.edu/wp



+RXUV��Monday: 8am - 5pm (Closed 3pm - 4pm)
Tuesday: 8am - 5pm
Wednesday: 8am - 5pm
Thursday: 8am - 5pm
Friday: 8am - 2pm

6KRUW�'HVFULSWLRQ� Lane Community College’s Women’s Program empowers a diverse group 
of women students with programs that offer support, community, guidance, education, and 
resources as they develop new skill sets.

/RQJ�'HVFULSWLRQ� The Lane County Community College Women’s Program has served wom-
en in the Lane County area since the 1970s. The program is the longest standing learning 
community on campus. The Women’s Program is the umbrella organization for the Women’s 
Center on the LCC campus and the Women in Transition Program. The Women in Transition 
program has helped over 6,000 women in the Lane County area reach their individual goals. 
The program is open to all women over the age of 18.

0LVVLRQ��The mission of the Women’s Program is to provide an educational environment 
where women are empowered to improve their lives.

&RQWHQW�,GHDV�

,PSRUWDQW�'DWHV�
Sunday of Week 20 - Mother’s Day
March - Women’s History Month 
March 8 - International Women’s Day
Any LCC Women’s Program Event

:HEVLWHV�
(Provide information that you can post about)
http://www.un.org/womenwatch/
http://womenshistory.about.com/library/cal/bl00.htm

Use Google Images for stock photos. Click on the Settings wheel, then click “Advanced 
Image Search,” and scroll down to “Usage Rights,” and click on “free to use or share.”

2UJDQL]DWLRQV�WR�IROORZ�
https://www.facebook.com/WomenPeaceMaker
https://www.facebook.com/pages/Women-In-Transition/168983453161507
https://www.facebook.com/pages/WIT-Women-in-Transition-Lane-Community-Col-
lege/298536800278 (Follow all 45 people that currently like this page)

We recommend posting original content two-three times a week. Reposts should not exceed 
more than two times a week.

Facebook



Facebook Editorial Calendar

June 2015
Date Post Content Assets 

Needed

Author Notes

Week 2 Launch Facebook

June 9

11 am

The Lane Community College Women’s 

Program has served women in the Lane County 

area since the 1970s. The program is the longest 

standing learning community on campus. 

The Women’s Program is the umbrella 

organization for the Women’s Center on the 

LCC campus and the Women in Transition 

Program. The Women in Transition program has 

helped over 6,000 women in the Lane County 

area reach their individual goals. The program 

is open to all women over the age of 18.

June 9

1 pm

If you’re looking to gain valuable skills and a 

community of support, come to the Women 

in Transition orientation tomorrow, June 10, at 

Lane Community College from 1:30 pm to 4:00 

pm. 

7R�ÀQG�RXW�PRUH�LQIRUPDWLRQ�DERXW�RXU�RQJRLQJ�
weekly orientations call LCC Women’s Center 

at (541) 463-5353 or visit the Women’s Center 

on the LCC main campus in Building #1, Room 

#202.

Picture of 

WKH�Á\HU
wit_

orientation_

Á\HUBDSULO�MXQH�
MSHJ

June 11 The Women in Transition program helps women 

gain skills for professional and academic 

purposes through two core classes. 

Life Transitions helps students explore new life 

directions and navigate transitions such as 

relationship patterns, healthy relationships and 

personal growth. Career and Life Planning 

focuses on helping students plan their careers 

and their lives. 

After students complete these required courses 

there are several other classes and resources 

open to the women to strengthen their skills and 

improve their lives.

Picture of 

the logo

WP primary 

version w-tag-

line Pantone. 

MSHJ

Week 3

June 15 “The Women In Transition program gave me my 

voice.”

What is your next transition?

YouTube 

Video:

Campaign 

Video

WIT VIDEO 

3URMHFW�+'�
720p.mov



June 2015
Date Post Content Assets 

Needed
Author Notes

June 18 “Everybody that I sat with felt like they had a 
piece of my life as a part of their life. I was able 
WR�ÀQG�FRPPRQ�JURXQG�ZLWK�HYHU\�VLQJOH�ZRP-
an in that class.”

What’s your next transition?

Margaret 
Poster

MargaretPoster.
MSHJ

Week 4

June 23 Good luck to all of our students whom are 
beginning their summer classes today. 
Remember: It’s never to late to make a 
transition.

Picture of 
something 
that 
resembles 
summer

June 25 The Women in Transition Program has helped 
over 6,000 women achieve their personal goals 
since its beginning in the 1970s! 

7R�MRLQ�RXU�FRPPXQLW\�RI�VXFFHVV��ÀQG�RXW�KRZ�
you can become a part of the program at: 
www.lanecc.edu/wp/women-transition 

Picture of 
a group of 
women from 
the program

Week 5

June 30 Did you know that when women come 
together in community and connection, 
they actually get stronger?  In fact there are 
VFLHQWLÀF�VWXGLHV�WKDW�KDYH�PHDVXUHG�ZRPHQ·V�
immune systems, blood pressure, heart rate, 
and processing capacity in their brains, and 
what they found was women actually get 
smarter and healthier together. 

To learn more about this check out our 
interview from @MckenzieRiverBroadcasting: 
KWWS���ZZZ�ODQHFF�HGX�VLWHV�GHIDXOW�ÀOHV�ZS�
interview_with_vicki_and_cara.mp3



July 2015

Date Post Content Assets 

Needed

Author Notes

Week 1

July 3 “I think about the women I was with and my 

teacher everyday, and what they have done 

for me as far as support and encouragement, 

and I hope they have come as far as me since I 

have taken the courses.” -Karly Dewees

Read the rest of Karly’s interview here: (link to 

the interview on the website)

Photo of 

Karly

Link to 

interview

KarlyDewees.

jpeg

Week 2

July 6 “It really helped me discover what I was worth, 

and that I was capable of so much more than 

what I thought I was.” 

What’s your next transition?

Denise’s 

Poster

DenisePoster.

jpeg

July 8 Are you feeling lost on campus, and looking for 

some help and support?

Lane Community College’s Women’s Program 

empowers a diverse group of female students 

with programs that offer support, community, 

guidance, education, and resources as they 

develop new skill sets.

6WRS�E\�GXULQJ�RXU�RIÀFH�KRXUV�RU�FRQWDFW�XV�DW�
(541) 463-5353

Week 3

July 14 Did you know that today women earn almost 

60% of university degrees in the United States 

and Europe but still get paid less than men? 

Take advantage of the resources the Women in 

Transition program provides to master new skills 

and technology in order to help you stand out 

in an ever-changing economy! 

#changetheratio

&KHFN�RXW�WKH�DUWLFOH�EHORZ�WR�ÀQG�RXW�WKH�WHQ�
NH\�ÀQGLQJV�WKDW�3HZ�5HVHDUFK�&HQWHU�IRXQG�
out about women in the work place.

http://www.pewsocialtrends.

RUJ���������������ÀQGLQJV�DERXW�ZRPHQ�LQ�
the-workplace/



July 2015
Date Post Content Assets 

Needed
Author Notes

July 16 “What I would love for women to know about 
the Women in Transition program is how 
transformative it is. It’s amazing how much a 
difference 10 weeks can make in a woman’s 
life.”

What’s your next transition?

Karyn’s 
Poster

KarynPoster.
jpeg

Week 4

July 20 On this day in 1848, Three hundred people 
DWWHQGHG�WKH�ÀUVW�FRQYHQWLRQ�KHOG�WR�GLVFXVV�
women’s rights, in Seneca Falls, New York; 68 
women and 32 men signed the “Declaration of 
6HQWLPHQWV�µ�LQFOXGLQJ�WKH�ÀUVW�IRUPDO�GHPDQG�
made in the United States for women’s right 
to vote: “...it is the duty of the women of this 
country to secure to themselves their sacred 
right to the elective franchise.”

http://www.
scholastic.com/
teachers/arti-
cle/important-
dates-us-wom-
ens-history

July 24 Today we remember the late Bella Abzug on 
her birthday. Bella was an American lawyer, 
U.S. Representative, social activist and a leader 
of the Women’s Movement. She also was a part 
of the group of women who found the National 
Women’s Political Caucus. #LeadingWomen

Picture of 
Bella Abzug 
or her 
quote.

Quote:
“Women will 
change the 
nature of 
power, rather 
than power 
changing 
the nature of 
women”

Week 5

July 27 We encourage all women to pursue professions 
DQG�OLIHVW\OHV�WKDW�IXOÀOO�WKHLU�SDVVLRQV�DQG�DOORZ�
IRU�ÀQDQFLDO�VXFFHVV��2XU�IRFXV�LV�WR�KHOS�\RX�
gain the necessary skills to achieve this. For 
some inspiration check out this @TEDtalk by @
6KHU\O�6DQGEHUJ��WKH�&KLHI�2SHUDWLQJ�2IÀFHU�RI�
@Facebook. #MotivationalMondays

Youtube 
Video: 
Sheryl 
Sandberg: 
Why we 
have too 
few women 
leaders

https://youtu.
be/18uDutylDa4

July 30 ´7KH\�GHÀQLWHO\�JDYH�PH�WKH�ZLVGRP�DQG�
guidance that I needed at the time just to get 
through college, and how to handle life.”

What’s your next transition?

Patricia’s 
Poster

PatriciaPoster.
jpeg



Twitter
3URÀOH�3LFWXUH� WomensProgram.jpeg

&RYHU�3KRWR� Karyn.jpeg

1DPH��LCC Women’s Program

7ZLWWHU�+DQGOH� @LLCWomensProgram

&RPSDQ\�%LR��The LCC Women’s Program empowers a diverse group of women with 
programs that offer support, community, guidance, education, and resources.

/RFDWLRQ��Eugene. OR

:HEVLWH��http://www.lanecc.edu/wp

7KHPH�&RORU��3b94d9



Twitter

&RQWHQW�,GHDV�

7KH�:RPHQ·V�3URJUDP�+DVKWDJ�,GHDV��
#WhatsYourTransition

#EveryoneTransitions

#ShowUsYourTransition

3DUWLFXODU�'D\�+DVKWDJV��
Do not use these every week,  just incorporate them on occasion and form posts around the 

concepts

#MotivationMondays - Empowering quotes

#TransitionTuesdays - Before and after stories of women in the program

#WomenWednesdays - Pictures and brief quotes from women in the program

#ThrowbackThursdays - Old program pictures

#FunFactFriday - Facts about empowering women in history and current events/statistics 

about women empowerment on a broader scale

/DUJH�6FDOH�+DVKWDJ�&DPSDLJQV�
These are broader campaigns which we can use the hashtags on relevant women 

HPSRZHUPHQW�SRVWV�WR�JDLQ�PRUH�IROORZHUV�RQ�RXU�RIÀFLDO�SDJHV�

#LeanIn - Encourages women to pursue their ambitions, and change the conversation from 

what women can’t do to what they can do

#ChangeTheRatio - Used on posts having to do with equal opportunities and access for 

women in careers. It has been used across all industries and has helped spark a conversation 

around the issue

#LikeAGirl - Used to empower women and young girls by changing negative stereotypes

2UJDQL]DWLRQV�WR�IROORZ�
@WomenInTheWorld

@FamousWomen

@UN_Women

@EmWatson

@HuffPostWomen

@womenscenter

@womensday

@womenintech

@safeworld4women

@WomensHealthMag

@WomenOfHistory



Twitter
5HFRPPHQGDWLRQV�

1) We recommend posting or retweeting 1-2 times every weekday; at least one of those 
posts should be original content. For every Facebook post there should be a similar Twitter 
post, but not always vice versa.

2) Use websites like Bitly to create shorter URLs for Twitter.

Example:
The URL below is too long for a Twitter post.
http://www.lanecc.edu/wp/optional-linked-classes

Copy that URL into the Bitly task bar and it will generate the URL below, which is short enough 
for a Twitter post.
http://bit.ly/1ByYky2

&RQWHQW�([DPSOHV�

´,·P�JRLQJ�WR�GR�ZKDW�,�ZDQW�WR�GR��,·P�JRLQJ�WR�EH�ZKR�,�UHDOO\�DP��,·P�JRLQJ�WR�ÀJXUH�RXW�
what that is.” -@EmmaWatson #MotivationMondays

Did you know that women actually get smarter and healthier together? Learn more about 
this here: http://bit.ly/1QHq0cN  (include a group picture)

Since the Women and Transition Program began in the 1970s, it has helped over 6,000 
women achieve their personal goals! #ThrowbackThursdays

Did you know that today women earn almost 60% of university degrees in the USA and 
Europe? #EducatedWomen #FunFactFriday

“Do what you have to do, until you do what you want to do.” -@OprahWinfrey 
#WomenWednesdays (include picture)

We offer two core classes, Life Transitions and Career and Life Planning, to help women meet 
their individual life goals.

Find out more about the Women in Transition Program and its empowering courses at: http://
www.lanecc.edu/wp/women-transition

#FunFactFriday May 15, 1869 – Women’s suffrage: in New York, Susan B. Anthony and Eliza-
beth Cady Stanton form the National Woman Suffrage Association.



Social Media Examples

)DFHERRN 7ZLWWHU


